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Create member value through the: + Advance the organization's position with relevant » Support the events developed by the Program
. Identificati d vsis of th | constituents and drive broader awareness and Development unit, Divisions, and NDIA
entification and analysis of the complex: support for the organization affiliates
challenges in Defense and National Security
. Creai i tunities for alobal leaders t » Keep pace with the dynamic changes and » Ensure diversification of the organization’s
reation o gpp(l)lr Em '?S or giobatleaders to challenges in Defense that have the potential to revenue stream
convene and coflaborate give NDIA a more powerful, amplified voice to . . . . ,

+ Invitation to corporate, government, academic and stakeholders » Provide high quality service to NDIA's
individual stak E Id ’ gt tici t in ad . members and customers, as well as to internal
n (;V' dua s? efo eri 0 pzér |fC|pa € |n§1Nva;_ncm(i:1 + Position NDIA as a thought leader in print and units
gn aritvoca Ing for a strong Delense and Nationa social media, enhance press relations, and ensure

ecunty a cohesive communications strategy




